OCCUPY 2.0: DIGITAL LOBBYING TOOLKIT
This Citizen’s Guide to the Social Mobility Revolution is your single, all-in-one manual for using the Occupy 2.0 toolkit. It explains exactly what to do, what to say, and when to act to demand a new social contract built on Financial Capability.

I. The Core Narrative: Why We Fight
Before you post, understand the Why:
· The Problem: We are trapped in a protective prison of welfare tweaks that only manage survival.
· The Diagnosis: Structural class exclusion has created a Class Chasm that individual effort alone cannot bridge.
· The Solution: A Social Mobility Revolution that moves the government from a safety net (survival) to a springboard (growth).

II. How to Use the Visual Assets
Your toolkit includes three high-impact graphics. Use them to make the data undeniable:
1. The Class Chasm: Use this to show how the bottom 80% are trapped by debt while we finance rockets for the rich.
2. The Economic Ladder: Use this to explain that 75% of White graduates and 63% of Black graduates are stuck below the Growth rung.
3. The Optimal Timing Blueprint: Use this to prove that $500–$1,000 at age 18 or 25 is the most efficient way to close the wealth gap.

III. The February Revolution Calendar
Follow this schedule to ensure we all speak with one loud, collective voice.
Week 1 (Feb 1–7): Diagnose the Chasm
· Goal: Educate your network on structural exclusion.
· Action: Post the Class Chasm graphic on LinkedIn or Facebook.
· Caption: Use the It’s not a Gap—it’s a Chasm template.
Week 2 (Feb 8–14): The Timing Evidence
· Goal: Share the math behind the revolution.
· Action: Post the Optimal Timing Blueprint on X (Twitter) or Threads.
· Caption: Fact: Just $500–$1,000 at age 18 or 25 increases your odds of reaching median wealth by over 50%.
Week 3 (Feb 15–21): The Digital Lobbying Wave
· Goal: Put direct pressure on lawmakers.
· Action: Tag your local Representative and state Senators on X or LinkedIn.
· Template: Use the Red Line Challenge or Debt Anchor templates to ask why we only fund survival when the promise is growth.
Week 4 (Feb 22–28): Build the Coalition
· Goal: Recruit influencers and organizations.
· Action: Send Direct Messages (DMs) to three local organizations or finance influencers.
· Template: Use the Paradigm Shift or Timing Hook scripts.

IV. Your Checklist for Success
To ensure your voice is counted and impactful:
· [ ] Sign the Citizen's Pledge: Make your commitment official in our registry.
· [ ] Use Common Hashtags: Always include #Occupy2, #SocialMobility, and #CapabilityState.
· [ ] The 2-Minute Call: Use our legislative script to call your representative's office.
· [ ] Personalize Your Message: When sending DMs, mention a specific project the influencer has done to build a real connection.

